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DeSantis
attacks $15
minimum
wage push

By JiMm TURNER
News Service of Florida

TALLAHASSEE — Gov. Ron
DeSantis on Monday questioned a
proposal to increase Florida’s min-
imum wage to $15 an hour through
the constitutional amendment
process, warning about effects on
the restaurant industry.

DeSantis focused on the min-
imum wage proposal as he railed
against policy-oriented constitu-
tional amendments that he said
put “handcuffs” on future legisla-
tion. He made the comments as he
opened an Associated Industries
of Florida conference in Talla-
hassee.

DeSantis, speaking in a closed-
door meeting that his office
streamed live on Facebook,
pointed to part of the proposed
minimum-wage amendment that
would increase the amount of
wages that restaurants would have
to cover for tipped employees. He
said it is “going to cause big, big
upheavals for the restaurant in-
dustry. It just will.”

“When you put that in the Con-
stitution, we can’t just go back and
say, ‘Oh, let’s tweak it, let’s do that,
” DeSantis continued. “You litera-
lly would have to go back and do
another constitutional amend-
ment”

Orlando attorney John Morgan,
who chairs and has largely
bankrolled the political commit-
tee Florida For A Fair Wage,
strongly disagreed with DeSantis’
assessment of the process. Mor-
gan’s committee was on the verge
Monday of submitting enough pe-
tition signatures to the state to get
the minimum-wage measure on
the November 2020 ballot, though
it also needs the Florida Supreme
Court to sign off on the proposal’s
wording.

“Had voters not weighed in (by
passing a constitutional amend-
ment) we would not have medical
marijuana. The pharmaceutical
industry would have ensured that.
Felons would not have the right to
vote,” Morgan said in an email
“He (DeSantis) has a chance to
have a fair minimum wage en-
acted in the next session.”

Morgan also disputed DeSantis’
assessment of amendment back-
ers.

“This is not a game to me. Itis a
matter of morality and dignity;”
Morgan said. “Our democracy
gives power to the people. Special
interests don’t like that. Tell the
governor to tell me what he would
propose. So far it is zero. He is a
very smart guy. Show us some-
thing real”

Florida For A Fair Wage is seek-
ing voter support to increase the
state’s minimum wage to $10 an
hour on Sept. 30, 2021, and in-
crease it by $1 each year until it hits
$15 an hour on Sept. 30, 2026.

The state’s minimum wage this
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Business
briefing

Natalie Arrow-
smith, NextHome
Arrowsmith Realty,
was elected 2020
president-elect of
the Orlando Re-
gional Realtor Asso-
ciation.

Tansey Soder-
strom, Real Estate
Firm of Orlando,
was elected treas-
urer of the Orlando
Regional Realtor
Association.

Lisa Hill, Keller
Williams Winter
Park, was elected
secretary of the
Orlando Regional
Realtor Association.

Submit profes-
sional appoint-
ments, manage-
ment-level promo-
tions and significant awards for
individuals (not companies),
along with photos, online at
OrlandoSentinel.com/submit-
peopleonmove. Or email them to
peopleonmove@orlandosen-
tinel.com with photos as .jpg
attachments.
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Sebastian Peralta, regional VP of operations for McKibbon Hospitality, which oversees the Hampton and Homewood Suites by Hilton.

Hotels near airport see growth
in pursuit of business travelers

By MARCO SANTANA

new, full-service bar at
the Hampton Inn &
Suites near the Or-
ando International
Airport could seem to be little
more than a minor facelift.

But hotel officials hope the
lounge will keep customers in
the building, spending more
time and money there rather
than at nearby establishments.

It’s an effort to compete in
what has become a growing ho-
tel and restaurant community in
and around the airport, one that
expects to expand even more
when OIA opens a new terminal
during the next couple of years.

Anchored by the Hyatt Re-
gency inside of the country’s
10th busiest airport, there are
more than two dozen hotels in
the immediate area.

Restaurant chains such as
TGI Friday’s, Chili’s and
Cracker Barrel line Semoran
Boulevard leading into the air-
port, as does the Epic Theaters
at Lee Vista, which opened in
early 2016.

Leaders at the renovated
Hampton Inn & Suites say the
changes at the 7-year-old prop-

“If you are coming to Orlando for reasons
outside of traditional tourism, most find it
better to be in an area where you don’t have

attraction

distraction.”

Jessica Sherbert, director of sales and events at
the Renaissance Orlando Airport Hotel

erty could help it pursue more
of the business traveler’s dollar.

“We think this is a very strong
market, and there are more ho-
tels coming,” said Sebastian Per-
alta, regional vice president of
operations for McKibbon Hos-
pitality, which oversees the
Hampton and nearby Home-
wood Suites by Hilton.

The expansion comes in one
of the world’s most popular
tourist destinations, with more
than 75 million visitors coming
to Orlando last year.

Visit Orlando, the publicly
funded tourism-marketing
agency, says 85% of visitors
come here for the theme parks
and other attractions. Hoteliers
near the airport estimate that
the number drops to 35%
around the airport, with the
other 65% being business trav-

elers.

Peralta expects a similar split
with Hyatt House Orlando Air-
port, a new property McKibbon
recently broke ground on just
south of the Hampton property.

Mount Dora-based Southern
Hospitality Management & De-
velopment also is planning a
164-room Towneplace Suites by
Marriott on Butler National
Drive near Semoran Boulevard.

Appealing to traditional tour-
ists, many of whom stay on In-
ternational Drive near Uni-
versal Studios or on Walt Dis-
ney World properties, would be
a wasted effort for hotels near
the airport, said Paul Pedone,
general manager at La Quinta
Inn & Suites at 7160 No Front-
age Road, about a mile from the
airport.

“You really have to grab your

business here,” said Pedone,
who has been in the industry
more than 20 years. “You’re not
going to get the Disney business
because families don’t typically
stay here. 'm looking for flight
crews.”

Pedone said his hotel also has
established an informal part-
nership with nearby JetBlue
University, a training facility
that has kept a steady flow of
students coming through.

But a huge $2 billion variable
an airport expansion that will
add 19 new gates by 2021 could
lead to more growth, Perdone
said.

“There won’t be enough ho-
tels,” said Pedone, whose
148-room hotel opened in Au-
gust 1998. “We probably won’t
have enough when it gets to be
that time”

The cluster of hotels around
the airport has seen periodic
growth since the 1980s. The
largest expansion came when
eight new properties added
1,097 rooms to the area in 1998
and 1999.

The neighborhood has 27
properties that contain 4,875
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Iconic Amex card revamped

Green Card, turning
50 this year, gets a
new look and benefits

By KEN SWEET
Associated Press

NEW YORK — For 50 years,
the American Express “Green
Card” has been the card many
people wouldn’t leave home
without.

Launched in 1969, the Green
Card gave travelers a sense of
importance they didn’t feel car-
rying travelers’ checks. For
many people, it was their first
Amex card. Over time, however,
the Green Card became ne-
glected in favor of its fancier sib-
lings, the Gold and Platinum
Cards.

Now, the Green Card is get-
ting a much-needed revamp,
with a new look and more travel
benefits — and, yes, a higher an-
nual fee.

In probably the most radical
of changes, the card will no
longer be a charge card, but
function more like a traditional
credit card with the ability to
revolve a balance and pay over
time. This is the final nail in the
coffin for American Express’
charge card model, which de-
fined the company’s image for
decades.

Analysts say change was
overdue. While American Ex-
press would not share details on
how many Green Card custom-
ers there are, industry analysts

BEBETO MATTHEWS/AP

The original American Express Green Card, top, shown with the

latest version of the card.

say the card’s popularity has
been on the decline. Popular
credit card review websites gen-
erally do not recommend the
card in its current iteration, cit-
ing its annual fee and lack of
benefits.

“The Green Card is iconic.

Often, it was the first product
that our card members had with
us, and it carried a certain ca-
chet. Now we want to bring it
back in a modernized way,” said
Rachel Stocks, executive vice
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Survey: US
hiring hits
7-year low
as sales slow

By CHRISTOPHER RUGABER
Associated Press

WASHINGTON — A measure
of hiring by U.S. companies has
fallen to a seven-year low and
fewer employers are raising pay, a
business survey found.

Just one-fifth of the economists
surveyed by the National Associ-
ation for Business Economics said
their companies have added to
their workforces in the past three
months. That is down from one-
third in July. Job totals were un-
changed at 69% of companies, up
from 57% in July. A broad measure
of job gains in the survey fell to its
lowest level since October 2012.

The hiring slowdown comes as
more businesses are reporting
slower growth of sales and profits.
Business economists also expect
the economy’s growth to slow in
the coming year, partly because
tariffs have raised prices and cut
into sales for many firms.

“The U.S. economy appears to
be slowing, and respondents ex-
pect still slower growth over the
next 12 months?” said Constance
Hunter, NABE president and chief
economist at the accounting firm
KPMG.

Hiring may also be slowing be-
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